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Letter to Airmen:

well, most Americans simply don’t think about the Ajr Force’s contribution to the Global
War on Terror - to include the effort. of those of You serving on the ground in Iraq and
Afghanistan,

Our major enhancement jg you. The success of this effort wil] rely on making every
Airman an ambassador for our Air Force, at home and abroad. Your Stories resonate the

Those Airmen who have deployed should have an “Airman’s Card,” availaple from
your commander o Public Affairs office. This card Will help guide Your communication
efforts. It reminds you that when telling your story, “You reépresent the Ajr Force, its
values and jtg image. Be honest, candid, and Stay within your arey of expertise,”

The new Air Force advertising campaign, “Do Something Amazing,” harnesses
the power of your individuya] Story. These television and Internet videog feature our

I €ncourage you to show your pride and share
both your bersonal story and the Air Force Story

Michael W, Wynne
Secretary of the Air Force
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